P. ROBERT MASSEY
Mail: 1450 Palisade Ave #4J ▪ Fort Lee, NJ 07024 ▪ Phone: (201) 665.8351 ▪ E-mail: mass_media@hotmail.com
PROFILE
A marketing and sales professional who possesses expertise in  sales training, merchandizing and distribution management.   
EXPERIENCE
PR Massey Group, LLC:  New York, NY. (2000-Present) Principal
Consulted Gospel Superstar, Donnie McClurkin and leading consumer brands like Nikon, Panasonic and Motorola through their marketing partners. Conduct product training, educated retail associates as well as consumers and advocated the brands I represented while maintaining product displays and functionality. Manage an account base, create point of purchase sales displays, hire/train promotional teams and successfully execute new product launches at retail. Significantly increased consumer base by educating client staff on products to increase marketshare. Partnered with retail (music) across the country in order to connect radio through the execution of promotional and trade events.  
· Accomplishments- Was contracted by Starcom-Chicago and Muse Codero Chen & Partners-Los Angeles, to create a series of radio commercials for the U.S. Army, targeting an 18-34 demographic in order to help with recruitment efforts. Consulted Real Men Cook/ Charities MOBE.
Superadio Networks, LLC:  New York, NY. (2007-2009) Director, Programming & Affiliate Relations
Marketed corporate product portfolio to senior level radio executives and performed product management duties. Developed content syndication packages, kept producers current and up to date while managing promotional schedules. Tracked evolution of competitive landscape; revised offerings to maintain best-in-class status.  Day-to-day management of affiliate partnerships and producers to ensure that they operated profitably and efficiently. Developed and fostered strategic account relationships and worked towards dual goals of account growth and retention.

· Accomplishments- Increased Sales by closing large syndication contracts.
Vanguarde Media, Inc: New York, NY. (2001-2003 & 2003-2006) Publisher/Director
Heart & Soul, Honey, Savoy (Consumer) & Impact (Trade)
Developed sponsorship proposals and served as liaison with creative team in order to derive new concepts and strategies. Presented the brand’s integrated capabilities to build value and generate revenue in digital, mobile, print and events. Directed and oversaw the execution of all marketing and sales initiatives.  

· Accomplishments-Increased sales 700% by developing SIP publishing alliances.
VIBE & BLAZE: New York, NY. (1999-2001) Director, Brand Promotion/ Associate Publisher
Served as primary liaison for brand extensions, new product launches and partnerships.  Responsibilities included oversight of advertising sales, marketing and the daily supervision and training of sales marketing and administrative staff Led the development of sales strategies, secured resources, trained and developed staff.     
· Accomplishments- Oversaw Blaze advertising sales operations and promotions for VIBE
Airplay Monitor- Billboard Music Group/, Inc: Los Angeles, CA. (1993-1996) National Account Manager
Drove revenue generation from agencies and advertisers in order to achieve company revenue and profitability goals. Maximized sales/sponsorship efforts and executed initiatives that supported brand extensions such as conferences. Brought in new categories of advertisers such as consumer electronics and other technology focused companies. Tracked evolution of competitive landscape and revised offerings to maintain best-in-class status. 
· Consistently surpassed sales goals and as a result, was an award winning sales representative.

AFFILIATIONS
National Advertising Bureau, National Association of Broadcasters and The Advertising Club
EDUCATION
Chabot College,   Hayward, CA    
